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THE BEGINNING : FIRST GENERATION
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THE EXPANSION : SECOND GENERATION
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THE DEVELOPER : THIRD GENERATION
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DRIVEN BY QUALITY, TRUSTED BY AWARDS

A TESTAMENT TO THE STRONG COLLABORATION, EFFECTIVE MANAGEMENT,
AND HIGH OPERATIONAL EFFICIENCY THAT DRIVE OUR SUCCESS.
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WE PLACE GREAT EMPHASIS ON
RESEARCH & DEVELOPMENT (R&D) AND QUALITY CONTROL (QC)
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ADVANCE MANUFACTURING ENCOMPASSES THE USE OF CUTTING-EDGE TECHNOLOGIES
AND INNOVATIVE PROCESS TO ENHANCE EFFICIENCY,
QUALITY AND SPEED IN PRODUCTION
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OUR STRONG BRAND PORTFOLIO
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WE PROUDLY SERVE DIVERSE CONSUMER DEMANDS
THROUGH A VARIETY OF PRODUCTS WITH MORE THAN 190 SKUS
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OUR BEST SELLING PRODUCTS

GOLDEN DRAGON BRAND
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DISTRIBUTION CHANNEL

B e -
o W X

m -b%S; g Lotus

| o express |

Lotus ¢« 5z

KING POWER

WAL - foa T T s s e SNy
: - X _ | .-b. B et TR .

R L
e

— _"
Ini v . i
N . . ¥ R

b i - MALAYSIA  MYANMAR GERMANY
Lazada —

. " - A
N S 3
. S ry
- ‘e‘ Y

WEBSITE LINE O/A SHOPEE LAZADA - % N

HONG KONG  TAIWAN



MARKETING ACTIVITIES 2025
POWERFUL ONLINE MEDIA | GLOBAL CELEBRITIES
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MARKETING ACTIVITIES 2025
POWERFUL ONLINE MEDIA | GLOBAL CELEBRITIES
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MARKETING ACTIVITIES 2025

WE PROUDLY PRESENT OUR PRESENTER, BRINGING YOU JOY, FUN, AND ENDLESS HAPPINESS !
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MARKETING ACTIVITIES 2025

E-SPORTS IS NOT JUST A GAME. IT'S NATIONAL PRIDE. THAILAND’S NO.1 TEAM - RPL2025SUMMER CHAMPION
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MARKETING ACTIVITIES 2024

A CELEBRITY ENDORSER WITH STRONG APPEAL ACROSS TEEN AND ADULT DEMOGRAPHICS
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INTRODUCING THE BEST SELLING PRODUCTS FOR U-POWER SEASON 8
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OUAYUNOSOTH X U-POWER
OVERVIEW - MARKETING IDEA CHALLENGE FOR U-POWER SEASON 8

e PART 1: PRODUCT OVERVIEW
o KEY COMMUNICATION MESSAGE
© BRAND POSITIONING & CUSTOMER TARGET
o S.W.O.T. ANALYSIS

e PART 2: THAILAND HERBAL INHALER MARKET
© MARKET REVIEW
o COMPETITOR

* PART 3: DRAGON MISSION
o WHAT WE NEED
o KPI
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PART 2 : THAILAND HERBAL INHALER MARKET
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ARE YOU READY TO JOIN THE COMPETITION
AND TAKE ON YOUR FIRST CHALLENGE ?



https://techsauce.co/tech-and-biz/compare-6-popular-thai-inhalants-who-has-the-highest-income

UYNSNov

gnauayulws asaiunsnay
GOLDEN DRAGON BRAND HERBAL INHALER

STEP
CUSTOMER RESEARCH
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PART 3 : DRAGON MISSION

STEP
SET UP MARKETING CAMPAIGN
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STEP
KEY PERFORMANCE INDICATOR
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DO YOU HAVE ANY OTHER
QUESTIONS ?
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PUSH YOUR LIMITS AND AIM TO BE
ONEOFTHETOP 3
TEAMS MOVING FORWARD'!
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